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Marketing & Communications Manager
Digital Storyteller
Audience Engagement Leader
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and inspire action.

For more than two decades, I've helped
organizations earn attention, build trust,
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My career has taken me from Emmy-winning national
broadcasts to political campaigns. nonprofit advocacy, digital
communications, and community engagement.

CONNECTING PEOPLE TO IDEAS THAT MATTER.

2%y LEADERSHIP & OPERATIONS

Led and managed teams of 50+ creative
professionals across design, production,
and digital.

Directed graphics and creative operations
for major national broadcasts, including
Super Bowl LVIII.

Managed multi-million dollar budgets,
vendors, and timelines in fast-paced,
high-pressure environments.

Built and streamlined workflows, systems,
and processes to improve efficiency
and elevate quality.

@ DIGITAL & TECHNICAL EXPERTISE

Website design and development
(WordPress, HTML/CSS)

Email marketing and automation
(Mailchimp, Constant Contact)

Analytics and reporting
(Google Analytics, Meta Business Suite)

CRM and donor platforms
(ActBlue, NGP VAN, Bloomerang)

Data and database experience (SQL)

Project management and collaboration
(Asana, Trello, Slack, Microsoft 365)

@ WHAT | BRING

@ STRATEGIC THINKING

@ CLEAR MESSAGING
@ CREATIVE DIRECTION
MULTI-CHANNEL EXECUTION

@ AUDIENCE ENGAGEMENT
@ MEASURABLE RESULTS
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qﬂ: WINNING RESULTS
CAMPAIGNS, FUNDRAISING
& COMMUNITY IMPACT



Super Bowl ® March Madness ¢ NFL Today ¢ SEC Football ® PGA Tour ¢ Soccer ® CBS Sports HQ  CBS Sports Network ® Paramount+

For more than 20 years, | led creative teams
responsible for the graphics, branding, and visual
storytelling behind some of the most-watched live

events in sports.

From concept to execution, | directed graphics, motion design,
on-air promotion, and studio visuals that connected with millions

of viewers across the country.
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CREATIVE EMMY AWARDS
PROFESSIONALS LED Recognized for excellence
Designers, producers, in broadcast design,
editors, and developers editing, and motion
across multiple disciplines. graphics.
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CONTROL ROOM LEADERSHIP

Overseeing live productions and replay operations
in high-pressure, fast-paced environments
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20+ MILLIONS

YEARS OF LEADERSHIP OF VIEWERS REACHED
Delivering innovative Through compelling visuals
creative for national and storytelling across

broadcasts and live sports and
digital platforms. special events.
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CREATIVE DIRECTION
Leading the design and execution of on-air graphics,
studio sets, and promotional campaigns.

NATIONAL STAGE. HIGH STANDARDS. REAL IMPACT.
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©@ Creative Direction

© Broadcast Design

© Visual Storytelling
Brand Development
Live Sport Production

e Team Leadership
MOTION GRAPHICS & BRAND DESIGN

Creating bold, innovative visuals that elevate storytelling Multi-Million Dollar
and strengthen brand identity. Budget Management
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Campaign Strategy ¢ Brand Positioning ® Website
Social Media ¢ Graphic Design

@ A CLEAR MESSAGE. A WINNING CAMPAIGN.

THE CHALLENGE

School committee races are often won on familiarity
and long-standing community relationships. As a
newcomer, Ellen had little name recognition despite
decades of experience as an educator.

OUR STRATEGY

We built the campaign around a single message:
Vote for the Teacher.

Every touchpoint reinforced her real-world classroom
experience, positioning her as the candidate best
equipped to make decisions about students, families.
and schools.

THE RESULT

Ellen won a seat on the Sudbury School Committee.
defeating a long-established candidate and emerging as
a trusted voice on education.

YOU WANT A

ON A HOSPITAL BOARD

YOU WANT AN

ON A PLANNING BOARD

YOU WANT A

HEREM

SCHOOL COMMITTEE

Ellen Lederer-| DeFrancesco
Sudbury School Committee
MARCH 30 = VOTE for THE TEACHER

QUESTION

You’re new here,
how is that a strength?

ANSWER

Being new means I'm focused on
listening first.

I'm not tied to how things have always:
been done. I'm here to understand.
what's working, what's not, and how we §
can move forward in a way that truly §
serves students and families.

And while I'm new to Sudbury, I'm not

new to education or service. | bring
experience, perspective, and a willingness
to show up and do the work for this
community. l

Ellen Lederer-DeFrancesco
Sudbury School Committee » March 30

SUDBURY SCHOOL COMMITTEE
VOTE * MARCH 30

VOTE FOR THE TEACHER

ELL

LEDERER DEFRANCESCO A teacher

perspective matters.

Ellen Lederer-DeFrancesco
udbury School Comi
March 30. Vote
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@ DIGITAL ADS

IT'S ABOUT TIME WE HAD A
REPRESENTATIVE WHO SHOWED UP

A unified communications ecosystem built around a single message,
delivered consistently across every voter touchpoint.

IT'S AB@UT TIME

ELLEN
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.3 EllendAssembly

October 25, 2024
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for all of you to get to know me better.
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Compared to the Across Facebook, Instagram, From hundreds of individual
previous election cycle. and other platforms. donors across the district.

-BETH. MERRICK, NY
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Opinion writing, newsletters, campa|gn messaglng and website copy. The right message for the right audience.
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FEATURED WRITING

€6 Who is in charge? It's Not Always Who You Think
The American system divides power on purpose. Local governments manage |

NEWSLETTER

€6 As I've met voters across our community, I've heard the
same thing again and again: people want leaders who

Ongmal Oplnlon Essa y

certain responsibilities, the states handle others, and the federal government
has defined powers. Within each level, legislative, executive, and judicial
branches check one another. It is not designed for speed. It is designed to
prevent the concentration of power.

That structure only works if people understand it
If a voter believes a state legislator can rewrite federal immigration policy,

frustration is inevitable. If someone assumes Congress controls local school
operations or that a governor can override a town council at will, accountability

listen, show up, and focus on solving problems.
That's why I'm running.

This campaign is built on conversations with neighbors,
families, and community members who care deeply
about the future of our district. But reaching more voters
takes resources...

becomes distorted. When authority is misunderstood, anger often lands in.

Vote for the Teacher. € € Ellen's campaign is rooted in one simple truth: it's about time for
a change.

We believed voters deserved more than campaign
slogans. By building the campaign around Ellen's
real-world classroom experience, we created a simple,
memorable message that differentiated her from every
other candidate in the race.

For far too long, Dave McDonough has relied on his position
without truly representing the people. He has stopped showing
up, doesn't engage with the community, and casts votes
remotely from home.

Meanwhile, Ellen is out every day, talking to her neighbors,
working for practical solutions, and ready to ensure that the...
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Building and growing digital platforms that inform, inspire, and bring communities together. From content strategy and publishing to
audience growth and partnership development, | create engaging experiences that deliver real results.

A Satirical Lifestyle
& Sustainability
Platform

Original articles. recipes, podcasts.and environmental content designed
to educate. inspire. and empower readers to live greener every day
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@ Content creation & editorial strategy
@ Website Management & SEO
@ Email newsletters & Automation

= @ Social media engagement

— @ Partnerships & brand collaborations

SSUNUTIONE DONATION

MOCOrorﬂ Family-Focused ]??:]]T Branding, Design &
* K Community Publishing CR_/-\ TGS Digital Solutions
LREA T |

Local event guides, activity ideas, and family-friendly content that Helping organizations, businesses.and causes bring their ideas to life
connects parents with what matters most in their community. through strategic design and compelling digital experiences.

FUNIGUIDERY NATION
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@ ToschingKids
the Power of

Givig Bock

@ Editorial planning and publishing

@ Event promotion & calendar management HERDICC

@ Local business partnerships

@ Brand identity & Logo design

@ Digital advertising & sponsorships
@ Website design & development
@ Audience growth & engagement
@ Graphic design & marketing materials
@ E-newsletters & social media

@ Social media & content creation



é¢ Great communication isn't
- = about being the loudest voice in
%+ the room. It's about helping
¢ people understand why
something matters.

MARK

markrd789@gmail.com ‘ HeroicCreations.com

www.linkedin.com/in/mark-r-defrancesco/ ‘ 646-279-0944

LET’S BUILD SOMETHING THAT MATTERS TOGETHER.




